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What is the visual identity?

Visual identity is a collection of visual elements that serve to
represent and differentiate a brand. More specifically, it refers to

any visible components such as a logo or brand colors that help

customers identify a brand.

The main components of visual identity are

logo, color, typography, and images.




Why is a visual identity important?

Ogawl 5959 g bod (1 3b (oS (0 9 Wi 1y AL SO 5
ol lgion W S Coga 1) Al 10

The purpose of visual identity is: to create an emotional impression
on viewers. to inform viewers about the nature of the brand and
services/products offered. to unify the many different aspects of a

business through consistent visuals.
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